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Global and Digital Strengths Make Islands Well Placed to 

Support Trade Trends 

 

 
Politicians may be reshaping global supply chains, but businesses are still confident they will 

find growth in new markets, according to a new HSBC report, and the Bank’s Head of 

Commercial Banking in the Channel Islands and Isle of Man believes the islands’ global 

reputations and digital strengths make them well placed to support this growth. 

 

The latest HSBC ‘Navigator: Now, next and how’ survey of over 9,100 companies in 35 

countries and territories finds that 47% are more optimistic now than in 2018, with 79% 

expecting their sales to rise over the next 12 months.  

Four in five (81%) are positive in their outlook for cross-border commerce, up four percentage 

points on last year, even as 65% think governments are adopting increasingly protectionist 

trade policies.  

 

International expansion is seen as the top growth driver by bullish firms (38%) as well as being 

a defensive reaction to new threats (29%). Entering new markets is the joint top change 

businesses plan to make to their supply chains over the next three years, up five points year-

on-year to 28% of respondents, alongside increasing use of digital technology.  

 

Continuing a trend seen in 2018’s survey, most markets are planning to boost their intra-

regional trade in the coming three to five years. Europe looks set to become a bright spot in 

inter-regional trade though, with 39% of companies naming a European market in their top 

three for business expansion in the next three to five years, up six points from a year ago.  

 

Warwick Long, Head of Commercial Banking, HSBC Channel Islands and Isle of Man, 

said: 

 

“Businesses are responding to changes in the political landscape, whether it’s new tariffs that 

disrupt supply chains or trade agreements that smooth a path to new markets. They are 

investing in digitisation and looking to seize market share as a means to protect and grow their 

business. 

  

“These findings should resonate clearly with firms in Guernsey, Jersey and the Isle of Man, as 

jurisdictions that have robust global strategies as international finance centres with strong 



reputations in key markets in Asia, the Middle East and the US and that are positioned really 

well as gateways to Europe. In addition, they all have ambitious digital strategies at a 

jurisdictional level, and we are seeing huge amounts of innovation in terms of how firms in the 

islands are implementing technology to support global growth. If they can maintain and assert 

these strengths, then all this combined means that the islands should be positioned strongly to 

seize the opportunities this report highlights.” 
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Note to editors:  
 
HSBC Navigator: Now, next and how for business 
 
HSBC’s Navigator report comprises a global survey gauging business sentiment and expectations on trade activity 
and business growth from 9,131 decision-makers in 35 markets. Research was conducted by Kantar for HSBC 
between August and September 2019. HSBC’s Navigator helps businesses capitalise on new opportunities and 
make informed decisions for the future by understanding the outlook for international trade. 
 
The full report can be accessed here: www.business.hsbc.com/trade-navigator  
 
Interviews for the Navigator: Now, next and how survey were conducted in Argentina, Australia, Bangladesh, 
Belgium, Brazil, Canada, Egypt, France, Germany, Greece, Hong Kong, India, Indonesia, Ireland, Italy, Japan, 
mainland China, Malaysia, Mexico, the Netherlands, Poland, Russia, Saudi Arabia, Singapore, South Africa, South 
Korea, Spain, Sweden, Switzerland, Thailand, Turkey, the UAE, the UK, the USA and Vietnam.  
 
Over 5,000 of the companies interviewed were SMEs making annual sales of between US$5m and US$50m, with 
the remainder being larger enterprises. 
 

HSBC Commercial Banking 
 
For over 150 years we have been where the growth is, connecting customers to opportunities. Today, HSBC 
Commercial Banking serves around 1.5 million customers across 53 markets, ranging from small enterprises focused 
primarily on their home markets through to corporates operating across borders. Whether it is working capital, term 
loans, trade finance or payments and cash management solutions, we provide the tools and expertise that 
businesses need to thrive. As the cornerstone of the HSBC Group, we give businesses access to a geographic 
network covering more than 90% of global trade and capital flows.  
 
For more information visit: http://www.hsbc.com/about-hsbc/structure-and-network/commercial-banking  
 

HSBC Bank Plc 
 
HSBC Bank plc, registered in England and Wales number 14259. Registered office 8 Canada Square, London, E14 
5HQ. Authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the 
Prudential Regulation Authority. HSBC Bank plc, Jersey Branch is regulated by the Jersey Financial Services 
Commission for Banking, General Insurance Mediation, Fund Services and Investment Business. HSBC Bank plc, 
Guernsey Branch is licensed by the Guernsey Financial Services Commission for Banking, Insurance Intermediary 
and Investment Business. In the Isle of Man HSBC Bank plc is licensed by the Isle of Man Financial Services 
Authority. 
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